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City of London
Yes! The Hall is lit purple for November in support of Woman Abuse

Awareness Month. RT &JasonFredin: is city hall supposed to be
purpla?

Expand

. Pillar Nonprofit - 7= City of London «<iyo t sarm
— *v We're Buckthorn Busting in Mitches Park this Sat! Students earn
Community Service Hours for volunteering! ©ldnont bit.ly/Pboatgl

ML MLHealthUnit - 11 H==liln
= Folow Expand
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City of London  CityaiLdnOnt
*v Londen Fire Fighters & LFD thank Londoners for generosity.Boot
Toll for Muscular Dystrophy -record funds! @MD_Canada bitly.com

/SlzAzu

Expand

City of London t 2

)*v Locking for some weekend video watching? Check out the /
archive video of this week's Council meeting bit.ly/TYKoWU #ldnont 4
/

Expand

City of London « CityoilanCnt 2 Nay /
*v Turn clocks back tomomow. change your smoke alarm batteries
and test the alarm. Smoke alarms save lives! bith.com/Thwhiz
#ldnont
Expand
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TRANSIT AD CONCEPT



BRANDED MERCHANDISE



e Quantitative
— # of website visitors, interactions on social media
— # of brand impressions and reach

e Qualitative

— online survey during and after the campaign (visitors
and Londoners)

— In person surveys on the street (visitors)

— Digital postcard to visitors after the campaign
(video, survey)

— Focus group after the campaign to evaluate the use
of the logo as a community brand

MEASURING EFFECTIVENESS
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