


VISUAL IDENTITY 



CAMPAIGN MESSAGING 



CAMPAIGN CONCEPT 

ALIVE WITH  
FLAVOUR 

ALIVE WITH 
 COLOUR 

ALIVE WITH  
SOUND 

ALIVE WITH  
MOVEMENT 



MICROSITE 



SOCIAL MEDIA ENGAGEMENT 



TRANSIT AD CONCEPT 



BRANDED MERCHANDISE 



• Quantitative 
– # of website visitors, interactions on social media 

– # of brand impressions and reach 

• Qualitative 
– online survey during and after the campaign (visitors 

and Londoners) 

– In person surveys on the street (visitors) 

– Digital postcard to visitors after the campaign 
(video, survey) 

– Focus group after the campaign to evaluate the use 
of the logo as a community brand 

 
MEASURING EFFECTIVENESS 
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