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Engagement Summary

Have particpated in ReThink public meetings

and community events since May

On June 1, the London Free Press promoted ReThink events by tweeting to 14,859 followers

® 3,050 Londonershavehad + Since May, the ReThink Team ¢ #rethinkldn has
o o if-person conversationswith |+ has been at 5 community , trended 2nd highest in
'ﬂlwlﬂ\liﬂiniltheReThinkTeam events and public meetings + Canada twice since May

@Rethinkldn has 1,165 followers. One said -“What  enjoyed | “The figures we have suggest that no other official
the most about #rethinkldn today is the people, the Londoners  ; planning process in (anada has had as much
. exposure as ReThink London. ” -Lura consuttng

that ask questions, spark creativity and engage for the better”
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ReThink London Community Engagement Tools

To date, Londoners have used the broad array of engagement tools to participate in the ReThink London
planning process. The chart Community Engagement Tools Used highlights the importance of using diverse
community engagement tools to invite Londoners to participate in ReThink London.

Moving forward, the City of London’s Planning Division will continue to promote the diverse engagement
tools available to ensure the community is aware of how they can participate in the process and help shape
the future of their city.

- 4% 9% Event Type

EProject Website

= Comment Card

mFacebook

ETwitter
Self-Led Meeting (e.g.
WIAB)

EPublic Meeting
Feedback (Large
Meetings)

“Community Outreach
(e.g. Places and
Spaces,
Presentations)

B Other

38%

Record Count
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Recurring Areas of Community Interest

The chart Recurring Areas of Interest chart provided on page 3 illustrates that Londoners have a wide range
of interests, concerns, and suggestions related to Rethink London. From May — November, 2012, the top five
areas of interest raised by those participating in the ReThink London initiative were:

+  Public Transportation (720);

«  Public Parks, Recreation Facilities, and Green space (776);
« Active Transportation & Complete Communities (876);

«  Community Amenities & Events (517); and,

- Job Creation (500).

Animal Care: 49: 1%

Active Transportation & Complete

Job Creation: 500: 6% \ Communities: 87&: 10%

Economic Diversity & Jobs: 245: 3%

Property Taxes & Funding Models: 155:
Sustainable Design: 312: 4%

Edvcation & Training: 249: 3%

Plan P :131: 1% y
an Process: T “*-_\11

Energy: 108: 17 |

Social Diversity Equity: 347: 4%

—d

Roads: 348: 4%

Wellness & Quality of Life: 365: 4%

Community Safety: 192: 2% |—
[Governance: 271: 3% B

Traffic & Parking: 36: 0%

/ Public Transportation: 720: 8%

Urban Growth: 287: 3%

Arts & Culture: 341: 4%

Public Parks, Recreation Facilities, and
Green space: 776: %

Downtown: 409: 5%

J el Public Consultation: 297: 3%
Regional Mobility: 175: 2%

e Enyvironment Protection & Restoration:
275: 3%
Waste Management: 261: 3%

Agriculture & Food: 179: 2% Water: 118: 1%

Community Amenities & Events: 517: 6% |l Affordable Housing: 237: 3%
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Recurring Areas of Community Interest by Theme
Area

To Throughout the ReThink London process the themes - How we Live, Grow, Green, Move, and Prosper -
have been used to frame the community conversation. The chart below provides a breakdown of comments
received by theme area.

In addition, the charts below provide a more detailed breakdown of the recurring areas of community
interest by theme area. Please note, the percentage shown represents the proportion of comments for each
topic under its given theme area.

Community Feedback by Theme Area

Move H Grow
2155
247 Elive
W Green
H hMowve
P
Green ?;f ]er @ Prosper
1717 20%
20% .
Live Grow
1898 1245
22% 14%

How we Live
i Wellness & Quality

Community of Life ) ) )
Amenities & Events b 19% HSEOC'_%I Diversity
27% LN qQui

® Public
Consultafion

H Community
Amenities &
Events

@ Community
Safety

7% Quadlity of Life
Animal Care
u Plan Process
Public

Consultation Social Diversity

16% Equity
18%
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How we Grow

@ Sustainable Design

S = Wi Cromit u Affordable Housing

23%

@ Downtown

u Urban Growth

Affordable
Housing
19%

25%
How we Move

| Active
Transportation
& Complete

Communifies
HRoads

Public
Transportation
33%

Roads
16%

wPublic
Transportation

HRegional
Mobility

Regional Mobility
8% uTraffic &
Parking
Traffic & Parking
Active Zh

Transportafion &
Complete
Communities
41%
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w we Green
Agriculture & Food
. 11%

Environment
Protection &
Restoration
16%

Public Parks,
Recrealion
Facililies, and
Green space
45%

Economic Diversity
& Jobs
14%

Property Taxes &

Job Credlion
29%
Funding Models

9% 1 A

Educalion &
Training
14%

Govemance Aris & Culture
T o
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® Public Parks,
Recreation
Facilities, and
GCreen space

u Ervdronment
Protection &
Restoration

W Water

u Agriculture & Food

uWaste

Management

u Energy

w we Prosper

W Arts & Culture
EGovernance
W Educalion &

Training

uProperty Taxes &
Funding Models

u Economic Diversity
& Jobs

uJob Creation






Draft Values

Leadership
Inclusiveness
Collaboration
Resiliency
Accountability
Innovation

O~ O AN —
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Draft Vision

Our Future:
Exciting, Exceptional,
Connected London
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Draft Directions

These directions are draft and represent the feedback we have heard from the community through ReThink
London. The information found earlier in this document analyzing public feedback provides the context for
these directions.

:
2
3
4
S5
6
/
8

Fostering a Prosperous City
Connecting the Region

Supporting a Culturally Rich
and Diverse City

Building a Greener City

Building a Mixed-Use, Compact
City

Providing Transportation
Choices

Building Strong and Attractive
Neighbourhoods

Making Wise Planning Decisions,
Careful Management
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Integrating the Plans

The five results that Council identified, as contributing to the high quality of life in London, is captured by
the eight directions identified through ReThink London.

City of Opportunity

T

Green and Sustainable A Caring
Growing City Infrastructure Community

- SR

< <7

Vibrant
and Diverse
Community

Strong
Economy

: Supporting a . - Building
Fostering a Connecting |Culturally Rich| Building a Building a Providing Strong and

Prosperous : : . Mixed-use, |Transportation Attractive
City the Region andgilt\;erse Greener City Compact City Choices Neighbour-

hoods

Our Future: Exciting, Exceptional, Connected London

Wise Planning
Decisions,
Careful
Management
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OPEN 7 DAYS WEEK

INDOOR MARKET




