


a large number of existing
arts education programs for
children, youth and
emerging adults

{:
Most of these programs fly

under the radar: they are
only marketed within
London and often not well
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What's\already
happening:

Child and Youth Fee based programs

> Music for r Young ‘hildren (MYC): 6
teachers in London

»London Children’s Museum

> London Potter’s Guild

> The Arts Project

> The Aeolian School of Music

» Grand Theatre High School Project












Partners

s ﬂ”%// |
> Participating network gg@r@ﬁ’ﬁ]zatlns
> City of Londo i Tourlsm Culture |

/ g:
dep/é’?tment
> Corporate Sponsors

> Media



\Roles

» Research all existing opportunltles

//?/// /
> Build partnershlps neﬁtﬂwmk%’ assamatlons
> Produce,, -marketing plan

g

> Develop a few measuring tools; surveys
for newcomers, program enrolment ¥
changes, additional staff hiring, mcreased
funding for programs etc.

> Articulate the marketing plan
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Q |66 .. .
Oy / Positive, progressive
@ </ branding in line with other
® /
& /' successful cities throughout
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g 5 Value shift
@ f s Focus on the arts rhetoric
I~ f shift
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Positive progressive
branding




“a liberal arts epucatlon IS not so much
about filling ydij up with knowledge as it
IS about teachlng you how to think’

and...about tfie choice of what to think
about” ;
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These Capac:ltles will make our London
soll fertlleﬁor Investment, economic
/|

prosperlty growth....and most
|mportantly
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COmﬂlg'nunlty Vision, Passion,
n, Personal Growth and
Happiness
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