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Current Situation 
•  Historically, the City has given up parking 

revenue at meters in December. We have 
no metrics to prove the success of this 
concession.  

Dundas Street 



Current Situation 
•  MainStreet London, a 

downtown revitalization 
organization, was created 
by the City in 1998 to 
participate in strategic 
leasing along with many 
other revitalization 
initiatives. 	
  





Vacancies and Non-Targeted Uses 
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State of the 
Downtown 
Based on the previous 
investments the City 

made through the 1998 
Millennium Plan, the 

downtown residential 
population grew 

37% 
compared to 

8% city-wide. 
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State of the 
Downtown 

An average of  

11  
new businesses 
opened each year.  

Carling Street 



Taxable assessment 
grew from  

624 million to  
more than a 

billion dollars 
between 

 2004 to 2013. 

State of the 
Downtown 
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Talbot Street 
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More metrics, updates 
and results will be 
reported to the City to 
show the success of the 
investment.  

Return on 
Investment 
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Users of the downtown 
will invest in            
game-changing 
strategic recruitment 
which will bring tax 
dollars into the City 
coffers.  

Return on 
Investment 

Richmond Street 



The Gap We 
Need to Address 
•  Action to attract 

targeted businesses. 
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The Gap We 
Need to Address 

•  Continued growth of the 
current value assessment 
(tax base). 

	
  

Talbot Street 



• More progress 
towards urban 
regeneration in 
Downtown London. 

The Gap We 
Need to Address 

Dundas Street 



Budweiser	
  
Gardens	
  
$52	
  M	
  

Central	
  
Library	
  
$25.9	
  M	
  

Covent	
  
Garden	
  

$17	
  M	
  
Market	
  

Improvements	
  
Forks	
  of	
  
The	
  Thames	
  
$4.6M	
  

The	
  City	
  has	
  invested	
  in	
  game-­‐changers	
  before.	
  



“FEELINGS	
  MIXED	
  
ON	
  ARENA:	
  

	
  
MERCHANTS	
  DIVIDED	
  ON	
  HOW	
  MUCH	
  

DOWNTOWN	
  WILL	
  BENEFIT”	
  

May	
  15,	
  2000	
  –	
  London	
  Free	
  Press	
  



“ARENA	
  OPPOSITON	
  
FIRES	
  UP:	
  

	
  
PETITION	
  WILL	
  FORMALIZE	
  OBJECTIONS	
  

TO	
  THE	
  TALBOT	
  BLOCK	
  LOCATION”	
  

June	
  21,	
  2000	
  –	
  London	
  Free	
  Press	
  



“TALBOT	
  BLOCK	
  
LOCATION	
  

WRONG	
  SITE	
  
FOR	
  ARENA”	
  

	
  	
  
October	
  16,	
  1999	
  –	
  London	
  Free	
  Press	
  



ENTERTAINMENT	
  THEN…	
  	
  



ENTERTAINMENT	
  NOW!	
  	
  



“THE	
  DOWNTOWN	
  ARENA	
  WILL	
  SIT	
  
QUIETLY	
  EMPTY	
  MOST	
  NIGHTS”	
  

October	
  10,	
  1999	
  –	
  London	
  Free	
  Press	
  





“The most successful downtowns have 
over-arching marketing campaigns 
consistent hours of operation, actively 
controlled retail mixes, planned and 
managed events that attract visitors, 
well-designed pedestrian-based places 
and strategic parking plans.” 

- Adrian Cammaert, Main Street Revival 



Solutions 
•  More focus on recruitment of targeted 

businesses. 

•  More strategic, specialist approach to recruiting 
the right mix of businesses and programming.  

•  Position Dundas Place and Richmond Row as 
the premier business locations in downtown. 

•  Live Work Learn Play brings together multiple 
stakeholders for a targeted leasing and casting 
program.  



MainStreet London Request 
•  Remove the free on street parking in the 

month of December (Approx. $200K per 
annum) for the next four years. Total 
$800,000.00. 

•  Invest these funds in our new recruiting 
program with LWLP, estimated at $540,000 
plus implementation, advertising and other 
costs. 

•  Semi-annual reports will be provided to the 
City to demonstrate our progress. 	
  




